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Entry Information: Reference Only

	Please provide some general information about your DMA Award Entry.

We will ask you for the category you would like to enter, the client that this
project was for and also who was involved in its delivery.


(All fields are mandatory unless otherwise stated) 


Campaign details

	
	
	
	
	

	Campaign Title

	
	     
	

	The Team

List here up to ten persons, with titles, who have contributed to this campaign.


	
	Name
	
	Job Title
	

	
	     
	
	     
	

	
	
	
	
	

	
	     
	
	     
	

	
	
	
	
	

	
	     
	
	     
	

	
	
	
	
	

	
	     
	
	     
	

	
	
	
	
	

	
	     
	
	     
	

	
	
	
	
	

	
	     
	
	     
	

	
	
	
	
	

	
	     
	
	     
	

	
	
	
	
	

	
	     
	
	     
	

	
	
	
	
	

	
	     
	
	     
	

	
	
	
	
	

	
	     
	
	     
	

	External Organisations (non-mandatory)

List the names of other companies who you believe deserves some credit for their contribution
to your entry and indicate the nature of their business (eg Telemarketing Bureau, Database Bureau, 
Production, Agency, etc) (a maximum of five external organisations).



	
	Company Name
	
	Involvement
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Categories


Select which category you would like to enter. Only one category can be entered at a time.

Please tick as appropriate. A separate entry form is required for each entry.



	
	Business Sector Categories
	
	Digital Sector Categories
	

	
	 FORMCHECKBOX 
 Automotive 
	
	 FORMCHECKBOX 
 Best use of E-mail Marketing
	

	
	 FORMCHECKBOX 
 Travel & Holidays 
	
	 FORMCHECKBOX 
 Best use of eCRM
	

	
	 FORMCHECKBOX 
 IT/Telecommunications 
	
	 FORMCHECKBOX 
 Best Campaign Website
	

	
	 FORMCHECKBOX 
 Retail 
	
	 FORMCHECKBOX 
 Best Online Display Advertising
	

	
	 FORMCHECKBOX 
 Financial Services
	
	 FORMCHECKBOX 
 Best use of Mobile
	

	
	 FORMCHECKBOX 
 Public Sector & Charity
	
	 FORMCHECKBOX 
 Best use of Search, Natural & Paid For
	

	
	 FORMCHECKBOX 
 FMCG
	
	 FORMCHECKBOX 
 Best use of Social Media or Viral
	

	
	 FORMCHECKBOX 
 Business to Business
	
	
	

	
	 FORMCHECKBOX 
 Business to Consumer
	
	
	

	
	Channel Specific Sector Categories 
	
	Craft Awards Categories
	

	
	 FORMCHECKBOX 
 Best Direct Response Television or Radio Advertising
	
	 FORMCHECKBOX 
 Best use of Copy
	

	
	 FORMCHECKBOX 
 Best Direct Response Print Advertising with Inserts
	
	 FORMCHECKBOX 
 Best Design or Art Direction
	

	
	 FORMCHECKBOX 
 Best use of Door Drops 
	
	 FORMCHECKBOX 
 Best Data Strategy
	

	
	 FORMCHECKBOX 
 Best use of Field Marketing
	
	 FORMCHECKBOX 
 Best Media Strategy
	

	
	 FORMCHECKBOX 
 Best use of Business to Business Direct Mail
	
	 FORMCHECKBOX 
 Best Brand Building Campaign
	

	
	 FORMCHECKBOX 
 Best use of Business to Consumer Direct Mail
	
	 FORMCHECKBOX 
 Best Customer Acquisition Campaign
	

	
	
	
	 FORMCHECKBOX 
 Best use of New Technology
	

	
	Special Awards Categories
	
	
	

	
	 FORMCHECKBOX 
 Best Integrated Campaign
	
	
	

	
	 FORMCHECKBOX 
 Best Launch Campaign
	
	
	

	
	 FORMCHECKBOX 
 Best Small Budget Campaign
	
	
	

	
	 FORMCHECKBOX 
 The DMA Green Award
	
	
	

	
	 FORMCHECKBOX 
 Best Business Performance or Improvement
	
	
	

	
	 FORMCHECKBOX 
 Best Creative Solution or Innovation

	
	
	

	Campaign Dates

Please state your campaign dates. The eligible campaign dates for all categories are

1st August 2010 until 31st July 2011. The only exception is the Brand Building and

Customer Acquisition categories, where the work can span two years to show long-term

effectiveness, but some of the work must still have appeared during 2010/11.

	
	From 
	
	To
	

	
	     
	
	     
	

	
	 FORMCHECKBOX 
 Campaign is ongoing
	
	
	

	Main Objectives

Please indicate the main objectives of your entry.

	
	 FORMCHECKBOX 
 Orders
	 FORMCHECKBOX 
 Trial
	 FORMCHECKBOX 
 Cross Selling
	 FORMCHECKBOX 
 Brand Development
	

	
	 FORMCHECKBOX 
 Enquiries
	 FORMCHECKBOX 
 List Building
	 FORMCHECKBOX 
 Convert Enquiries
	 FORMCHECKBOX 
 Traffic
	

	
	 FORMCHECKBOX 
 Upgrade
	 FORMCHECKBOX 
 Leads
	 FORMCHECKBOX 
 Other
	 FORMCHECKBOX 
 Custom Loyalty
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Television Commercial Information (non-mandatory) 

If your entry involved a television commercial, please provide your Clock Number reference, the date the ad was first

shown and a short description of the advertisement in the boxes below.



	
	Clock Number Reference
	
	Date Ad Was Shown (format: dd-mm-yyyy)
	

	
	     
	
	     
	

	
	Please provide a description of the advertisement
	
	(50 words)
	

	
	     
	

	Mailing Quantity Information (non-mandatory) 

If your entry involved mailing (either direct or email) please provide us with the quantity that were distributed.

	
	     
	

	Digital Project Website Domain (non-mandatory)

If your entry refers to a digital web project, please provide us with the web address information.

	
	     
	

	Client Information

Please tell us about your client who the campaign was for. They will be contacted to verify your entry.

	
	Client Contact (first name and surname)
	
	Client Company Name
	

	
	     
	
	     
	

	
	Client Email Address
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Executive Summary
	In just a couple of sentences, please tell us a bit more about your entry based on the three
criteria of strategy, creativity and the results you achieved. This is your chance to impress our
judges and encourage them to learn more about your entry. (All fields are mandatory)

	Strategy
(30 words)

	
	It is great because...
	

	Creativity 
(30 words)

	
	It is great because...
	

	Results 
(30 words)

	
	It is great because...
	

	
	
	


4
[image: image5.jpg]o
The DMA Awards 2011 Entry Form dn IQS

Be judged by what other

. Tl T




Your Entry In Detail

	This is your opportunity to explain in detail why you consider your entry to be award winning.

Please provide the information as requested below.

(All fields are mandatory)

	What details of the strategy make this entry a winning one?
(250 words)

	
	Project/Campaign background, audiences, insights, how did you make a difference?...
	

	How did the creative thinking bring the strategy to life?
(250 words)

	
	Creative platform, ideas, media, data…
	

	How did the results support your creative thinking?
(250 words)

	
	Put here any results/killer facts that you would be happy to go public...
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This is your opportunity to explain in detail why you consider your entry to be award winning.

Please provide the information as requested below.

(All fields are mandatory)

Judges eyes only

IMPORTANT: This section must be completed for all categories.
Failure to complete this section will result in disqualification.

Please complete this section as fully as possible. Judges require ACTUAL RESULTS DATA to
evaluate the cost-effectiveness of your entry, which accounts for ONE THIRD of the judging criteria
in most categories. This information will be kept confidential unless we receive your permission to
publish it. The judges look favourably on entries that give actual results rather than indexing.

	
(250 words)

	
	Put here any results/killer facts that you would not want to go public but consider crucial for evaluating the campaign...
	

	


